
Lifted Spring 2025 Popped!

Almost 1 in 5 of all
undergrad students,
grad students, and

faculty!  

7,298
Cards Written

3,350
eLifted Cards Written

5,614
Individual Cornellians

received messages

Up from 6,281 in
Spring 2024!



Surprise!  You’ve been Lifted!

Most people received 2 cards... 
but Michael set the record with 

22 cards! 92 cards!

Most people sent 5 cards... 
but Lilah set the record with 

448 people swapped their physical messages to eLifted messages



Spin, Sparkle, Bloom, Pop

🌸 923 Flowers

🎡 497 Pinwheels

🎈 307 Balloons

📃 223 Stickers

🍭 207 Lollipops

✨ 48 Suncatchers 

54% of recipients chose an attachment.  Here’s what they chose: 



Miles of Lifting

If you were to walk along the rows
of cards, you would walk about 1.59 miles!

This is the walking distance
between the bottom of

College Ave to the top of
North Campus!



I <3 You and Cornell :)

Most common words
1. You

2. and
3. I
4. To
5. The
6. So
7. For

<3 was written
1624 times, :)
was 1344, and

and Cornell
was 1145

Olin
Favorite Library

(42 mentions)

Morrison
Favorite Dining Hall

(36 mentions)

NYC
Favorite Place
(398 mentions)

Arts Quad
Favorite Quad
(25 mentions)



“150 Word Limit”

59
Avg. words per message

1 character
Shortest Message

420 words
Longest Message

Both up from
Spring 2024

(hehe)



We Procrastinate on More Than P-Sets

30
Messages were (somehow) submitted

after the form closed

41%
Of messages were

submitted on the last day

14%
Of messages were submitted within

the hour before the form closed 

This is better
than last year!



Other Fun Facts
A few students

composed their entire
messages with ASCII art

One person received
messages from almost

10 family members

23 people sent a
message to themselves

69 messages were
deleted and 759

messages were edited

751 cards (20%) were
not picked up.  Oh, how
we love rainy Ithaca...

At least 2 people
retracted messages
due to break-ups :(

Only a few cards
blew away from the
huge thunderstorm

We sleeved and
staked 4,050 bundles
of cards in 25 hours

~90% of people open
their Lifted-related

emails


